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Survey characteristics b I

conqultlng

> Methodology: questionnaire
P Sample: ~ 1,450 questionnaires

P Collected in the period July — September

With the support of:

c CITYCONTACT"

Members of Athens Attica & Argosaronic Association hotels 2* - 5*
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Athens International Airport br

Development of international arrivals by purpose consultlng

International arrivals of foreign residents at AIA by purpose (x 1,000)
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Source: Athens International Airport, analysis by GBR Consulting
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Athens International Airport br

Development of international arrivals by purpose conqultlng

International arrivals of foreign residents at AIA by purpose (x 1,000)
and percentage growth

3,000 13%
2,500

2,000
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1,500 —Transfers

—Business
1,000
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500 10% T —
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Source: Athens International Airport, analysis by GBR Consulting
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Athens International Airport br

Transfer upon arrival by purpose conqultlng
_ ) ] ] Main leisure A
International arrivals of foreign residents at AIA by transfer 0T | mi=ms
purpose who transferred to other domestic destinations destinations
(x 1,000) Santorini 286,853 19%
1,400
Mykonos 121,996 -3%
1,200 Thessaloniki 91,946 1%
Heraklion 90,270 8%
1,000 Chania 89,672 24%
Rhodes 0
800 87,277 10%
23% Main
600 business A
transfer 2017/16
400 destinations
77% Thessaloniki 35,950 -11%
200 Heraklion 27,379 -22%
Mitilini 13,699 -37%
0
2012 2013 2014 2015 2016 2017 Mykonos 13,699 26%
Chania 13,699 -73%
m [ eisure ® Business
Rhodes 11,116 -41%

Source: Athens International Airport, analysis by GBR Consulting
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Athens International Airport gbl’g

Development of major international source markets

International arrivals of foreign leisure residents by major source country

and percentage growth 2012/2017
Growth 2012/17
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Source: Athens International Airport, analysis by GBR Consulting
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Athens International Airport br

Highest growth leisure & main business source markets conqultlng
Leisure: Business:
Highest growth of incoming traffic Major international source markets
in 2017 in 2017

Belgium 94,329 51% Cyprus 93,726 11%
Israel 93,931 52% UK 75,419 -9%
Russia 89,553 43% Italy 73,874 -12%
Ukraine 40,597 70% Germany 67,121 -18%
China 40,199 63% United States 46,456 -20%
Serbia 25,075 71% France 40,435 -35%

Source: Athens International Airport, analysis by GBR Consulting

— _ )
ENQEH ZENOAOXON AGHNON - ATTIKHE & APTOZAPONIKOY

(\& ) ATHENS - ATTICA & ARGOSARONIC HOTEL ASSOCIATION



Athens International Airport bI-
International arrivals - YTD Jul 2012 - 2018 conqultmg

Total international arrivals of foreign residents and percentage growth

+121%
3,500,000 l
3,000,000 +21.8%
+3.89
+5.5% 3.8%
2,500,000
+26.7%
2,000,000
" oaw  +3L1%
1,500,000
1,000,000
500,000
0 E—— — E—— E—— E——
2012 2013 2014 2015 2016 2017 2018

Source: SETE, analysis by GBR Consulting

ENQE-H EENOAOXON AGHNON - ATTIKHE & APTOZAPONIKOY

T
(\& ATHENS - ATTICA & ARGOSARONIC HOTEL ASSOCIATION
=




Athens International Airport br

Seasonality — international arrivals per month conqultlng

Total international arrivals of foreign residents per month, 2012 - 2018
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Source: SETE, analysis by GBR Consulting
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Hotel demand br

Arrivals & overnight stays at hotels in Attica consultlng
Arrivals (x 1,000) Overnights (x 1,000)
4,500 9,000
4,000 8,000
3,500 7,000
3,000 6,000 2205
2,500 5,000
2,000 4,000
1,500 3,000
1,000 2,000
500 S1% e 32% 1,000 [ 27%
0 0
2012 2013 2014 2015 2016 2017 2012 2013 2014 2015 2016 2017
m Greeks mForeigners m Greeks ® Foreigners

Source: Hellenic Statistical Authority
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Hotel demand bI-

Length of stay at Attica hotels conqultlng

Length of stay

2.3

\

22 T~ —

2.1

2.0

1.9

1.8
2012 2013 2014 2015 2016 2017

—Greeks =——Foreigners

Source: Hellenic Statistical Authority
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Hotel demand br

Arrivals & overnight stays per area (2017) consultlng
Arrivals Overnights
36 3% 27°0% 49 200%
6% = Central Athens 506 3%

8% = East Attica

= South Athens
Piraeus
North Athens

65% 14%
Argosaronic islands

13%
63%

West Attica

West Athens

Source: Hellenic Statistical Authority
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Hotel demand bI-

International arrivals at AIA vs arrivals at hotels conqultlng

International arrivals at AIA (leisure & business)
vs arrivals of foreigners at hotels (x 1,000)

3,500

3,000

2,500

2,000

1,500
2012 2013 2014 2015 2016 2017

—|nternational business & leisure arrivals at AIA =—=International arrivals at hotels in Attica

Source: Athens International Airport, Hellenic Statistics Federation, analysis by GBR Consulting
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Tourist Satisfaction
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Tourist profile bI-

Main reasons of visit & source regions conqultlng
Main reasons of visit Major source region
2% 2%
50% 566
7% 1204 Africa
Other
Middle East
Conferences /
exhibitions South America
B Friends / relatives Australia
E Asia
® Business
® North America
m Holidays ® Europe
18-30  30-50 >50 18 - 30 30 - 50 >50
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Why Athens bI-

Reasons to visit Athens

consultlng

81%
80%
74%

Archaeological sites /
cultural interest

Gastronomy / entertainment

Attractive commercial centre

Attractive package offer

5%
4% B 18- 30
5%
i B 30-50
0%
iO% - >50

Participation in an event

Medical reasons

1%

0%
Other 0%
1%

2P - N ' i .
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Why Athens gb T

Choice influencers consulting

Suggestion from relative / friend

| have been before

Travel agent 'i' 'i'

B 18- 30
B 3050
. 50

Media (TV / radio / press)

Advertising campaign
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EXxperience bI-

Tl’avel structure conqultlng

Areas included in the trip

54%
46%

0
48% 59%
o2% 41%

Total 18 - 30 30-50

m will also stay at accommodation in other regions

m only Athens

Daily excursions

eipni : 11%
Korinthos
Epidaurus
Mycenae
Other
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EXxperience 9b T

BeaCheS consulting

Visit to the coastal area Awareness
18 - 30 50% 50%
NO - | know
m Yes ENo
Swimming
18 - 30 82% 18%

Yes and went o .
for a swim 30-50 82% 18%

>50 65% 35%

18 - 30 30-50 >50 mYes ENo
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Experience G gbr

Guided tours

consulting

Organised tours

37%

City bus tour 37%

23%
Walking tour
9%
Bike tour
4%
Concert / International festival 4%
4% B 18- 30
3% B 30-50
Argosaronic cruise 1% B >50
3%

ATHENS - ATTICA & ARGOSARONIC HOTEL ASSOCIATION
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Experience M
Sightseeing

Acropolis
Acropolis Museum
Temple of Olympian Zeus
National Garden
Lycabettus — cable car
Archaeological Museum
Technopolis / Gazi
The Panathenaic Stadium
Stavros Niarchos Cultural Center
Benaki Museum
Keramikos Cemetery
Sounion Temple
Kaisariani Monastery

National Museum of Contemporary Art

Museum of Cycladic Art

ENQEH ZENOAOXON AGHNON - ATTIKHE & APTOZAPONIKOY
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0%

br

consulting

|LD

Tourists visited on average

18- 30: 3.8 attractions
30 - 50: 3.5 attractions

FFHFI""'III

> 50:; 4.0 attractions
N 18- 30
B 30-50
. >0
10% 20% 30% 40% 50% 60% 70% 80% 90% 100%




Athens Authentic Marathon bI-

Awareness and special offers conqultlng

Awareness of Athens marathon Awareness of special offers & events
for visitors & runners

Yes | am aware
t Yes
o] 64%
ATHENS

MARATHON
THE AUTHENTIC
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Argosaronic islands b T
Combined visit to Athens and the Argosaronic islands 9

consulting

@® Salamina

Visitation and awareness of the islands (foreigners)
_ ® Aegina
Agistri @ g Aegina [ELZ 65% 27%
@ Poros
Hydra [NES 64% 29%
® Hydra
®Spetses Poros [0 66% 28%
Spetses A% 7% AR
Agistri %) 78% 20%
Salamina %) 7% 21%
Kythira REEZ 82% 17%
® Kythira
Antikythira Oz 85% 15%
0% 20% 40% 60% 80% 100%

® Antikythira
m | visited or will visit ®No, | don't know the island  ® No, but | know the island

ENOZH EENOAOXON AGHNON - ATTIKHE & APTOZAPONIKOY
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Argosaronic islands bI-

Tourist characteristics conqultlng
° Sal-amina visits the island(s) for the first time
Agistri @ @ Aegina .
nights average length of stay
@ Poros
® Hydra
®Spetses . . .
Main reasons to visit the island(s)
n———]
Archaeological sites / 0
7
Attractive package offer 6 _ 19%
® Kythira

Event(s)

T

@ Antikythira Other $ - 7%

J-‘-.\ - . .
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Argosaronic islands bI-

SatiSfaCtion conqultlng
3 The experience in comparison to expectations

@ Salamina
Agistri @ ® Aegina
@ Poros
® Hydra
®Spetses
5%
| Worse B \iuch better
B same
B Much worse B Better
Evaluation of accessibility
Access from port to accommodation [ N © ©
Frequency of boats [ ./
® Kythira aueney

Port infrastructure on the island || GG .
Transportation within the island || |GGG .
@ Antikythira Departure times || GGG 5

Results in cooperation with the region of Attica
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Experience gb T

Expenditure per person per day in € consulting

Expenditure per age group
Total 18 - 30 30-50 > 50

Sightseeing & leisure

Restaurants & cafés

Shopping

Local transfer & other

O Y =

Total

'y a - e - 5 - -
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infostand bI’

maps | quides | brochures comultlng

Did you take any brochures If yes, how did you use them?
from the hotel Info Stand?

To find restaurant / café _ 84%
‘ To visit museums etc. - 58%
= Yes To move around the city - 44%
= No
= N/A )
To find a tour - 31%
For shopping . 22%

For clubbing / nightlife 10%

Based on the following hotels:
Amarilia, Athens Center Square, Candia, Crowne Plaza, Electra, Electra Palace, Museum,
Fenix, Novotel, Parthenon, Pythagorion, Stratos Vassilikos kar Zafolia.

)
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infostand

maps | quides | brochures

JRUSOS T AT S P————

@ e oAt

Use of Discounts & Offers
in Athens Guide

N/A
18%

Yes
4%
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conqultlng

Members of your group who used the same copy

Athens Guide _ 2.1
Athens by Metro & Tram - 2.1
Athens

by metro & tram

On average the
Discount & Offers

were used in 2.1
businesses

~

Hondos Center

c CITYCONTACT



Evaluation b
2018 vs 2017 9 consulting

<&

Culture

|i

Character of local people

>

Leisure & entertainment

>

Public transportation

Safety in city
Signs and information

City parks, «city green»

>

¢4 )¢

Squares, pavements
Overall assessment

>

Info on specific events <&
Il 2018:7.9
Noise pollution E@]))) F A B 2017:7.7
o7
Atmospheric pollution ﬁi - A
Public cleanliness @ - A
55 6.0 6.5 7.0 7.5 8.0 8.5 9.0
Scale1-10
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Evaluation
Facilities & value for money

Restaurants Bars / cafés

8.4A 8.4A

8.3 8.3

Facilities Value for Facilities Value for
money money

Y

— _ ) ) )
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Shopping

Facilities Value for
money

gbr

conqultlng

Taxi

I 2018
Bl 2017

Facilities Value for
money

=
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Evaluation bI-

HOte|S 2012 = 2018 conqultlng
V‘ Hotel evaluation
Hotel facilities
= — 8.5 8.5 8
8.4 8.4 8.4
8.3
Hotel value for mone
7.8 7.8 7.8
7.7
7.6
7.5
12 13 14 15 16 17 18
Scale1l-10
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Expe_rience | | bI-

Managing expectations and areas for improvement consultlng

The experience of the visit to Athens

compared to expectations Issues for improvement
100% Q Graffiti needs to be removed
90%
80% Q Maintenance of pavements
70%
60% Cleanliness of roads and
50% * pavements
40%
30% * Assistance for beggars
20%
10% Q Signs and information in
0% English
18-30 30-50 50>
|| Worse B same B \iuch better Q Buildings need to be restored
Bl Vuch worse B Better

T - o : ) ) )
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Evaluation bI-

2012"2018 cmmmhmg

Total assessment % who will recommend Athens

96% 96%

91%

12 13 14 15 16 17 18 12 13 14 15 16 17 18

Scale1-10

— _ e ) )
( & ) ENOZH EENOAOXON AOHNON - ATTIKHE & APTOZAPONIKOY

Vo \ Y ATHENS - ATTICA & ARGOSARONIC HOTEL ASSOCIATION



Evaluation bI-

Re'V|S|t conqultlng

—J

Are there things that you Re-visit
would have liked to see / do?

91%
89%

87%
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Tourist Profile &
Satisfaction
per Traveller Group

qbr

consultmg

ENQEH ZENOAOXON AGHNON - ATTIKHE & APTOZAPONIKOY
ATHENS - ATTICA & ARGOSARONIC HOTEL ASSOCIATION



Tourist profile bI‘

Changing way of traveling Conwltmg
100% 1%
5%
90% With colleague(s)
0
24% 16%
80%
2% Only with children
70% 6%
60% With friend / friends
50%
®m With partner and children
40%
30% ® With partner
20%
m Alone
10%
0%

Business / Conferene Holiday

T - N ' i .
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Leisure Travellers — Market Segments bI'

conqultlng

Alone Couples

i 1

Families Friends

N _ )
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Leisure Travellers br

Alone

conqultlng

Age Reasons to visit Athens

18% 44% 38% Archaeological sites /
Cultural interest

m18-30 =30 -50 =>50 Gastronomy / entertainment - 20%

Frequ ency Attractive commercial centre - 14%
To attend or participate 0
% 39% in an event . 8%
B First time ESeveral times Attractive package offer I 1%
Travel structure Choice influencers
| have been before _ 31%
Suggestion from relative / friend _ 24%
Only Athens visits & stays also internet |G- 22

68% in other areas

32% Travel agent _ 16%

Media (TV / radio / press) - 6%

Advertising I 1%

T - . .
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L eisure travellers br

Alone conqultlng
Top attractions Highest rating
Acropolis | -  °o cuture NN > 0
Acropolis Museum |G 70 Leisure / entertainment | NN S.6
Temple of Olympian Zeus || G 34% character of local people | G 8.6
National Garden [l 30%
Activities Lowest rating
City bus tour [ NN :: Noise pollution [ G 6.5
Walking tour [N 13% Atmospheric pollution || GGG .5
Concert / international festival [l 3% Public cleanliness [N 6.3

Bike tour | 1%

Argosaronic cruise | 1%

would have liked to see /

visited the Athens coast do other things in Athens

knows that the Athens Authentic Marathon

: : : wants to revisit
Is organized in November each year

overall assessment

total spent per person per day

— _ ) ) )
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L eisure travellers

gbr

COUp|eS conqultlng
Age Reasons to visit Athens
2304 41% 36% Archaeologicql sites / _ 289
Cultural interest
m18-30 =30-50  =>50 Gastronomy / entertainment - 30%
Freq uency Attractive commercial centre - 23%

58% 42%

B First time B Several times

Travel structure

visits & stays also
in other areas
63%

— _ ) ) )
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Attractive package offer I 4%

To attend or participate
in an event

Choice influencers

| have been before

31%
Internet 25%

Suggestion from relative / friend

Travel agent - 13%

Media (TV / radio / press) - 6%

24%

Advertising I 1%



L eisure travellers br

COUp|eS conqultlng
Top attractions Highest rating
Acropolis - | <o cutre | o0
Acropolis Museum | R 7o Character of local people || GG 3.7
Archaeological Museum [ 32% Leisure / entertainment || 8.5
National Garden - 31%
Activities Lowest rating
City bus tour | NEEEEEGG /2% Atmospheric pollution [ GGG 5.7
Walking tour IS 20% Noise poliution [ NI o
Bike tour [l 3% Public cleaniiness [N ©.2

Argosaronic cruise || 3%
Concert / international festival ] 3%

would have liked to see /

visited the Athens coast do other things in Athens

knows that the Athens Authentic Marathon

: : : wants to revisit
Is organized in November each year

overall assessment

total spent per person per day
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L eisure travellers br

Families

conqultlng

Age Reasons to visit Athens

7% 68% 25% Archaeological sites / _ 81%
Cultural interest 0
m18-30 m30-50 =>50 Gastronomy / entertainment - 26%

Frequency Attractive commercial centre - 20%

54% 46% Attractive package offer I 5%

M First time B Several times To attend oriﬁé;:]lcelf)/g:]et I 3%
Travel structure Choice influencers

‘| have been before 33%

Internet

24%

visits & stays also Suggestion from relative / friend
in other areas

68% ~ Travel agent - 14%

Media (TV / radio / press) - 6%

21%

Advertising I 2%
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Leisure Travellers br

FamilieS conqultlng
Top attractions Highest rating
Acropolis - | ©7 cuture IR oo
Acropolis Museum | 9% Character of local people || GG 5.6
National Garden [N 37% Leisure / entertainment || GG 5.3
Archaeological Museum [l 32%
Activities Lowest rating
City bus tour | N RN /3 Atmospheric pollution || GGG 6.6
walking tour | 15% Noise poliution [ NG -5
Bike tour | 3% Public cleanliness || I 6.1

Concert / international festival | 2%

Argosaronic cruise | 1%

would have liked to see /

visited the Athens coast do other things in Athens

knows that the Athens Authentic Marathon

: : : wants to revisit
Is organized in November each year

overall assessment

total spent per person per day
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Leisure Travellers br

Friends

conqultlng

Age Reasons to visit Athens

45% 33% 22% Archaeological sites /
) 80%
Cultural interest

mlg-30 m30-30  ®>30 Gastronomy / entertainment - 39%

Frequen cy Attractive commercial centre - 25%

64% 36% Attractive package offer . 9%
B First time B Several times To attend or.part|C|pate I 4%
in an event
Travel structure Choice influencers
Suggestion from relative / friend _ 31%
| have been before _ 25%
visits & stays also Internet _ 22%
Only Athens in other areas

32%

68% ~ Travel agent 16%

Media (TV / radio / press) . 4%

Advertising I 1%
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L eisure travellers br

Fl’iendS conqultlng
Top attractions Highest rating
Acropolis - | > . /- cutre [ s -
Acropolis Museum | NN 7/ Leisure / entertainment || GGG 8.5
National Garden [ 32% Character of local people || N 8.3
Archaeological Museum | 30%
Activities Lowest rating
City bus tour | N - Noise pollution [ NG .0
Walki.ng tour [ 21% Atmospheric pollution [ NG 6.8
Bike tour | 9% Public cleanliness || G 6.5

Concert / international festival | 2%

Argosaronic cruise | 2%

would have liked to see /

visited the Athens coast do other things in Athens

knows that the Athens Authentic Marathon

: : : wants to revisit
Is organized in November each year

overall assessment

total spent per person per day
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Business Travellers — Market Segments bI'

conqultlng

Alone
Couples With colleague
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Business Travellers bI-

Alone conqultlng
Highest ratin
Age J J
13% 67% 20% Culture [ IRNEG : o
Character of local people || NG 8.5

m1g-30  m30-50  =>30 Leisure / entertainment || N 8.5

Frequenc :
d Y Lowest rating
34% 66%

Noise pollution [N ©.c

B First time ® Several times Atmospheric pollution | NG 6.2

Public cleanliness || 6.2

Travel structure

knows that the Athens Authentic Marathon
is organized in November each year

visits & stays also
in other areas
7%

would have liked to see /
do other things in Athens

Only Athens
93%

wants to revisit

total spent per person per day overall assessment
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Business Travellers bI-

W|th CO”eague conqultlng
Highest ratin
17% 49% 34% culture | RGN ¢ o
Character of local people _ 8.5
"18-30 =30-30 =>50 Leisure / entertainment _ 8.3

Frequency

Lowest rating

Noise pollution [N 6.4
" First time ® Several times Info on specific events || KT 5.2
Public cleanliness || N 6.0

22% 78%

Travel structure

knows that the Athens Authentic Marathon
is organized in November each year

Only Athens visits & stays also

97% >l in other areas

would have liked to see /

3% do other things in Athens
wants to revisit
total spent per person per day overall assessment
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Business Travellers E]bI'

Couples

consulting

Highest rating

Age
12% 56% 3206 culture | s S
Leisure / entertainment _ 8.6
"18-30 =30-30 >0 Character of local people | N 8.5

Frequency

Lowest rating

Noise poliution [ NN © 3
B First time B Several times Atmospheric pollution _ 6.1

Public cleanliness | N 6.0

46% knows that the Athens Authentic Marathon
is organized in November each year

Only Athens visits & stays also .
82% in other areas 83% would have liked to see /

33% 68%

Travel structure

28% do other things in Athens

wants to revisit

total spent per person per day Q overall assessment
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Comparison with
Barcelona
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Province de Barcelona vs Attica bI-

Hotel supply and demand (2017) conqultlng
Number of hotels Arrivals by origin
900 " 100%
750 80
301 35 ’
600 100
60%
450
300 273 40%
150 116 20% 29%
97
0 _ 0%
Barcelona Attica Barcelona Attica
ml* m2* m3* m4r b m | ocals ! Foreigners
Arrivals at hotels Length of stay
11,266,988 27
4,107,066
Barcelona Attica Barcelona Attica
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Province de Barcelona vs Attica bI-
SatiSfaCtion consultlng

Character of local people
Hotel

Bar/Café & Restaurants
Shopping

Public transportation
Safety in city

Signs and information
Noise pollution

Public cleanliness

Overall assessment

9.0

ol
o
ol
&
o
o
o
&
\‘
o
\]
&
o)
o
o)
&

EAttica - 2018 B Attica - 2017 m Barcelona — 2017
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Hotel Sector
In Attica
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Hotel sector in Attica b T
2012 - 2018 consultlng

Hotels Rooms Beds

670 32,500 62,000

660
32,000 60,000

650
58.000
31,500
64
56,000
63 31.000
54.000
62
30,500
o1 52 000
30,000 50,000

600
12 13 14 15 16 17 18 12 13 14 15 16 17 18 12 13 14 15 16 17 18

o

o

o

o

Source: Hellenic Chamber of Hotels, processed by GBR Consulting
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Hotel sector in Attica b T

Number of hotels and rooms per area 2018 conqultlng
Average
Area Hotels rooms per
unit
West Attica Central Athens 230 15,187 66
West
Athens Argosaronlc 199 4.260 21
islands
East Attica 76 6,071 80
. South Athens 47 2,696 57
Argosaronic
islands
Piraeus 42 1,653 39
- North Athens 28 1,111 40
West Attica 14 678 49
West Athens 11 356 32
Total 647 32,012 49

Source: Hellenic Chamber of Hotels, processed by GBR Consulting
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Athens hotel performance b T
% change occupancy and ADR, 2008 - 2017 conqultlng

% change, YTD December

30% -
25% -
20% -
15% -
10%
5% - —

0% P - | | | |

2014 2015 2016 2017

-50% -
-10% -
-15% -

-20% -

- Occupancy —ADR

Source: EXAAA based on 32 hotels, analysis by GBR Consulting
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Athens hotel performance bI-

% change arrivals at AlA vs occupancy 2017 - 2018 conqultlng

% change YoY international arrivals at AIA and occupancy

2017 2018

35% ~

30% -

25% -

20% -

15% -

10% -

5% -

0% -

Jan
Apr

>
©
=

Jun
Aug
Apr

[oX
Q
n

Oct
Nov
Dec
Jan
Feb

>
©
=

Mar
Mar
Jun
Aug
Sep
Oct
Nov
Dec

-504 -

B A % International arrivals of foreign residents at AIA B A % Occupancy

Source: SETE, EXAAA, analysis by GBR Consulting
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Athens hotel performance
Seasonality

o
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120

Monthly performance 2017

100

(00}
o

ADR - RevPAR (€)
()]
o

N
o

N
o

Jan Feb

Mar Apr May Jun Jul Aug Sep Oct

mmm ADR mmm RevPAR - (ccupancy

Dec

gbr

consultlng

100%
90%
80%
70%
60%
50%

40%

Occupancy
(%)

30%
20%
10%

0%

Source: EXAAA, analysis by GBR Consulting




Athens hotel performance br

Key indicators 2017 vs 2018, YTD August consultlng
Occupancy ADR (€) ReVvPAR (€)
90% +2.2% 110 +8.5% 90 +10.9%
80% 100 80
70% 90 70
80
60%
6 20 60
50% 60 50
40% 50 40
30% 40 30
30
20% 20
20
10% 10 10
0% 0 0
2017 2018 2017 2018 2017 2018

Source: EXAAA, analysis by GBR Consulting
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Athens hotel performance
Monthly performance 2018 vs 2017

100%

90%

80%

70%

60%

50%

40%

Occupancy

JFMAMJJASOND

— _ e ) )
( & ) ENOZH EENOAOXON AOHNON - ATTIKHE & APTOZAPONIKOY

140

130

120

110

100

90

80

70

ADR (€)

JFMAMIJJASOND

-==-2018 ——2017

gbr

conqultlng

RevPAR (€)

130 +
120 -
110 -
100 -
90 -
80 -
70 -
60 -
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30 r——r—1T 1T 1T 1T 1T "7 “"T "“"T "“"T
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Source: EXAAA, analysis by GBR Consulting
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International performance bI-
European cities YTD December 2017 conqultlng

Occupancy and ADR

240 - . . .
: ® Paris ;
220 1 @ Tel Aviv
200 -
180 -
1 ! .
I ] Munich ¢ o rondon
© o Rome Barcelonae i .Amsterdam
o 140 - . ®Milan ° E i
9( ! Copenhagen! ® Dublin
120 - Frankfurt @ | Lisbon e | o
Brussels @ ® Helsinki  @nadrid i Edinburgh
100 e A Vienna®eo. @ T
! Berlin opr
Istanbul e Bucharest Warsaw ® 5
60 - 1 Thessaloniki :
40 ‘ 5‘ ‘ | ‘
60 65 70 75 80 85
Occupancy (%)

Source: STR Global, EXAAA processing by GBR Consulting
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International performance bI-
Athens vs Mediterranean destinations comultmg

Occupancy (%)

100 -+

90 -

80 |

70 -

60 -

50 -

40 -

30 T T T T T T T T T T T T T T T T T T T T T T 1
c 29 5 5 > £ 5 9 a2 6 =2 9 ¢ 92 = 5 > £ 5 9 2 35 2 9
SP=<23°2§§o02a8¢=<23°3§0 24

2017 2018
===-Athens —— |stanbul — Barcelona Madrid — ROme

Source: STR Global, EXAAA processing by GBR Consulting
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International performance bI-

Athens vs Mediterranean destinations comultmg
ADR (€)
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Source: STR Global, EXAAA processing by GBR Consulting
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International performance bI-

Athens vs Mediterranean destinations comultmg
RevPar (€)
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Source: STR Global, EXAAA processing by GBR Consulting
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International performance
European cities YTD July 2018 - 2017

Occupancy ADR (€)
Athens +2.6% -+8_8%
Vlenna +1.5% _ +1.2%

London +0.2%

-1.8%

Paris +4.1%

+10.6%
0.0%

Berlin

+1.1%

Munich -2.1% +1.8%

Rome +1.4% +2.8%

Amsterdam +1.0% +7.2%

Barcelona -4.5% -1.6%

Madrid +2.1% +0.9%

0 20 40 60 80

+10.7%

40 80 120 160 200 240

o

100

B 2018 MW 2017

gbr

conqultlng
ReVvPAR (€)

+15.2%

+1.1%

-0.3%

+4.3%

+8.3%

-6.0%

+3.0%

+34.3%

80 120 160 200

o
N
o

Source: STR Global, EXAAA processing by GBR Consulting
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4. Sekeri St
106 74 Athens

Tel: +30 210 3605002
Fax: +30 210 3606935

www.gbrconsulting.gr
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